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MESSAGE FROM THE PRESIDENT

Ethics & Compliance are fundamental principles that 
guide and should continue to guide the actions of every 
individual with Sagemcom, both internally and in our 
interactions with all stakeholders. For nearly 15 years, 
these principles have been at the heart of our Group’s 
commitments.

This document outlines all these commitments, aimed 
at implementing and maintaining high standards in 
ethics and compliance. It serves as a reference to guide 
our behaviours and ensure that our decisions align per-
fectly with our values.

Your involvement is essential in making ethics and com-
pliance a true strength that contributes to Sagemcom’s 
excellence and success.

Patrick SEVIAN
President, Sagemcom Group
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Sagemcom is a French industrial group and a global 
leader in connected products and solutions for the 
Broadband, Audio & Video, and Energy (electricity, 
gas, and water) markets through its Energy & Telecom 
division. Sagemcom designs, manufactures, and 
ships its products worldwide, thanks to its own 
factories and industrial partners on all continents.

Operating in multiple countries, Sagemcom evolves 
in complex and competitive environments where 
regulators and stakeholders demand increasing trans-
parency, ethical conduct, and open dialogue.

Our Code of Conduct sets out what we expect from 
every person working for or with Sagemcom.

It also highlights our responsibilities towards employees, 
partners, and stakeholders.

We are committed to international initiatives, including:
•	The United Nations Global Compact
•	The Universal Declaration of Human Rights
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SAGEMCOM GROUP

Sagemcom aspires to remain a trusted partner for all 
its stakeholders (clients, partners, employees, etc.). To 
stay among the world’s leading companies in dynamic 
markets, we remain true to our core approach: being 
the first to offer our clients customized products that 
integrate the latest technological breakthroughs. 

Our mission is to ensure that the design, manufac-
turing, and use of these solutions are carried out 
sustainably, in compliance with environmental and 
social commitments that are well-known and shared 
by all our stakeholders.

TALENT COMMITTED TO
THE MOST AMBITIOUS PROJECTS

Team
power

THE CLIENT AT THE
CENTER OF OUR ACTIONS

Client
centric

MOBILIZED
FOR THE BEST

Agility

PERFORMANCE AS A
DAILY CHALLENGE

Efficiency

DIFFERENTIATE
TO CREATE VALUES

Creativity
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WHY A CODE OF CONDUCT?

Sagemcom is committed daily to its social and environ-
mental responsibility, following a continuous improve-
ment approach. We operate in a demanding, complex, 
and increasingly globalized professional environment. 
With several thousand employees worldwide, each of 
us may face challenging situations on a daily basis. 
The choices we make in these situations shape our 
reputation as individuals and as a Group.

Our Code of Conduct outlines the requirements that 
every person working for and with Sagemcom must 
adhere to, regardless of their location. It does not 
cover every possible situation that may arise in ethical 
or compliance-related decision-making. It does not 
provide all the answers, nor is it intended to do so. It 
cannot replace careful judgment and common sense.

It reflects our culture and expresses our commitments 
to all our stakeholders. It serves as a reference for all 
employees and managers, presenting our expecta-
tions and high standards to anyone who wishes to 
contribute to the success of our activities.

By acting ethically and responsibly and adhering to 
the commitments outlined in our Code of Conduct, we 
work in the best interest of the Group, its employees, 
clients, shareholders, and its long-term reputation.

The Code does not replace the policies, procedures, 
and other internal documents existing within the 
Group.
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WHO DOES IT APPLY TO?

Our Code of Conduct applies to everyone working for 
and with Sagemcom: employees, executives, subsi-
diaries, suppliers and clients.

We also expect our suppliers, partners and agents to 
adhere to the same standards and comply with this 
Code of Conduct.

If local laws differ from the principles in this Code, the stricter 
standard applies.
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OUR RELATIONS WITH 
STAKEHOLDERS

Sagemcom’s commitments to stakeholders align with our values and 
principles. The Group ensures that these commitments are upheld 
by our industrial and commercial partners, particularly our suppliers 
and subcontractors.

Countries where we operate

Sagemcom strictly complies with the laws and regu-
lations in force in the countries where it operates.

Employees and representatives

Employees include all executives, managers, sala-
ried staff, apprentices, and inters working within the 
Sagemcom Group. Executives and managers, in par-
ticular, must lead by example in their conduct.

We have confidence in the skills, integrity, and com-
mitment of our employees, who are the cornerstone 
of our company’s success. We are convinced that we 
can rely on their sense of responsibility in carrying 
out their activities.

All employees of the Group conduct their activities with 
respect for human rights, as defined in the Universal 
Declaration of Human Rights adopted by the United 
Nations (UN). We pay particular attention to their 
working conditions, especially concerning health and 
safety protection. We involve them in the life of the 
Group by promoting dialogue, information sharing, 
and exchanges.

Sagemcom respects the privacy of its employees 
and maintains neutrality regarding political opinions, 
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trade union affiliations, and philosophical or religious 
beliefs. We recruit our employees solely based on our 
needs and the individual qualities of each candidate. 
We ensure the development of their professional skills 
and responsibilities without discrimination of any kind, 
including those based on belief, gender, age, ethnic 
origin, political affiliation, religion, trade union and 
membership, of minority status.

Our employees commit to maintaining flawless inte-
grity in all circumstances and to strictly complying 
with the laws and regulations in the countries where 
they operate, as well as the Code of Conduct and the 
Group’s internal policies and procedures.

Our employees pledge to fully respect the fundamental 
values and principles of the Group and to support the 
commitments made by Sagemcom.

Clients and partners

To meet and anticipate our clients’ expectations, the 
Group remains constantly attentive to their needs. 
We are firmly committed to fully honoring our obli-
gations to them by providing high-quality products 
and services.

We value our clients’ culture and strive to protect their 
reputation and interests. Sagemcom safeguards the 
confidentiality of the data and expertise entrusted 
to us by our clients and partners, in full compliance 
with applicable laws and regulations, treating them 
with the same level of protection as our own sensitive 
information.

Suppliers and Subcontractors

Sagemcom aims to establish long-term partnerships 
with its suppliers and subcontractors while maintai-
ning a competitive environment to ensure the highest 
level of service quality for its clients.
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From the consultation phase onward, we are preser-
ving the reputation of its suppliers and ensuring the 
confidentiality of their information, treating it with 
the same level of protection as its own.

Sagemcom is dedicated to preserving the reputation 
of its suppliers and ensuring the confidentiality of 
their information, treating it with the same level of 
protection as its own.

Sagemcom ensures that its suppliers, subcontrac-
tors, financial partners, consultants, and commercial 
intermediaries (distributors, agents, etc.) adhere to 
the principles outlined in this Code of Conduct. We 
are committed to promoting and respecting inter-
national human rights laws and strictly prohibit any 
form of forced labor, compulsory labor, or child labor. 
We expect the same commitment from our suppliers 
and subcontractors.

Additionally, Sagemcom requires its suppliers to apply 
its own standards in safety, security, health, and envi-
ronmental protection, or at least equivalent standards. 
We reserve the right to verify the compliance of our 
suppliers’ and subcontractors’ practices with our Code 
of Conduct.
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OUR PRINCIPLES OF GOOD 
BUSINESS CONDUCT

Our principles of good business conduct are designed to help employees 
identify potentially risky situations by providing guidelines for appro-
priate responses based on the context. More detailed policies and 
procedures on each topic are available on the Ethics & Compliance 
intranet, and if needed, the Compliance Department is available to 
provide further information.

The concept of integrity guides the relationships between employees, 
executives, and other representatives of the Sagemcom Group with 
public authorities, clients, suppliers, and partners, whether these rela-
tionships are established or potential.

COMPLIANCE WITH VARIOUS REGULATIONS

“We must comply with all applicable national and international laws, 
as well as relevant standards and principles.”

For Sagemcom, compliance is an essential require-
ment. It is reflected in the establishment of bodies and 
internal processes ensuring adherence to applicable 
international, European, and national standards.

Rather than being seen as a constraint, compliance 
serves as a risk management tool and a driver of inter-
nal growth. As a means of fostering responsibility, it 
strengthens the cohesion of the Group’s employees 
around a culture of compliance that prioritizes res-
pect for these fundamental standards. To achieve 
this, Sagemcom regularly raises awareness among 
its employees about the importance of adhering to 
the laws and regulations that apply to us.

Compliance with applicable laws and regulations is a 
fundamental pillar of ethics and integrity at Sagemcom. 

We are committed to strictly adhering to all laws and 
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regulations in the jurisdiction where we operate. This 
includes not only national laws but also international 
regulations that apply to our activities. 

At Sagemcom, we firmly believe that respect for laws 
and regulations is essential for building a sustainable 
and ethical company. 

Compliance is everyone’s responsibility, and by acting 
responsibly and legally, we strengthen Sagemcom’s 
reputation as a company that upholds the highest 
ethical standards.

CORRUPTION, INFLUENCE PEDDLING, AND BRIBERY

In recent years, the regulatory environment in which 
we operate has become increasingly demanding, and 
both national and international legislations have been 
strengthened to combat corruption.

The Group prohibits corruption in all its forms, both 
active and passive, direct and indirect, whether towards 
a public official, a private company, or an individual, 
as well as any other act that can be assimilated to 
such behavior.

Sagemcom also prohibits any form of influence pedd-
ling with a public authority or administration, whether 
French, foreign, or international, as well as with their 
agents.

Corruption can take many forms, including:
•	Facilitation payments;
•	Bribery;
•	Offering or accepting gifts and invitations may 

also constitute a form of corruption depending 
on the circumstances.
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In this context, Sagemcom has established an anti-cor-
ruption system to detect and prevent acts of corruption. 
This commitment is reflected notably through the 
adoption of an Anti-Corruption Guide, which includes 
a gifts & invitations policy, training and awareness 
actions for all our employees, suppliers, and service 
providers, regular updates of our corruption risk map-
ping, the evaluation of the integrity of our third par-
ties, the implementation of an ethical alert system, 
a strict disciplinary regime, and internal control and 
evaluation procedures.

Many countries prohibit offering or giving anything of 
value to public officials to influence their actions and 
sometimes even more generally. One of the ways we 
ensure this does not occur is by prohibiting any poli-
tical donations on behalf of the Group. Local working 
methods are no exception to these rules. These rules 
apply not only to all Sagemcom employees but also to 
anyone authorized to act on behalf of the company or 
represent it, such as agents, advisors, representatives, 
or intermediaries.

Sagemcom adopts a zero-tolerance policy towards 
corruption – no employee of the Group should give 
or receive a bribe in any form.

Corruption is not only unethical, but it exposes the 
Group’s employees (regardless of their hierarchical 
level), the Group itself, and its executives to serious 
legal risks, which may result in substantial fines and 
imprisonment.
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What rules should be applied?
•	Be cautious when offering or receiving gifts or other forms of 

hospitality, especially when a public official is involved in the 
transaction. Please refer to the «Gifts and Hospitality» section 
for more information.

•	Ensure that all gifts and gestures of hospitality comply not only 
with the local laws in force but also with the Group’s policy.

•	Be aware that Sagemcom may be held accountable for the 
actions of third parties.

•	Be aware that even charitable donations can be perceived as 
bribes if they are used to facilitate processes or gain a business 
advantage.

DO NOT

Give or receive a bribe in any form.

Make facilitation payments.

Use your position within Sagemcom to influence anyone, 
either internally or externally, to make political contributions 

or support political parties.

For further details, please refer directly to the Group’s Guide 
to preventing corruption & bribery available on the Ethics & 
Compliance Intranet.
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COMPETITION LAW AND ANTI-COMPETITIVE PRACTICES

At Sagemcom, we believe in free and fair competi-
tion. The Group and all its employees adhere to the 
competition laws in force in each country where the 
group operates.

In this regard, the Group and all its employees com-
mit to preserving the integrity of competition in the 
course of their activities by avoiding any direct or indi-
rect distortion of the free market, particularly during 
commercial transactions or tenders which they may 
participate in. They undertake not to engage in illegal 
agreements, nor to abuse any dominant position the 
Group may have, and more generally, to avoid any unfair 
behavior towards the Group’s competitors or clients. 

Any collection or use of information regarding third 
parties, particularly Sagemcom’s competitors, must be 
carried out in strict compliance with applicable rules.

Failure to comply with competition laws may result 
in significant financial penalties as well as criminal 
sanctions, which could entail individual liability for 
those involved. It is therefore essential to adopt 
behavior that complies with the applicable legal 
requirements.
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DO NOT

Share sensitive information with competitors or partners (such as 
prices, costs, and sales volumes).

Fix the prices of products or services, including discounts, 
rebates, and commissions, with competitors or partners.

Divide accounts, regions, and markets between us 
and our competitors or partners.

Disregard legal recommendations on the implementation of 
practices that may be scrutinized under competition law.

What rules should be applied?
•	Make sure you understand how competition law may apply to 

your role within the company.

•	Remember that anti-competitive practices include informal 
agreements and the sharing of information with competitors, 
as well as formal contracts.

•	Avoid any form of collusion, agreement, or anti-competitive 
practice with competitors or non-competitors, even within 
professional associations.

•	Strictly adhere to the antitrust regulations and laws in force in 
the countries where we operate.

•	If in doubt, consult your legal advisors or the compliance 
department.
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GIFS, INVITATIONS AND OTHER FORMS OF HOSPITALITY

Gifts, invitations to events, and other forms of hos-
pitality (collectively referred to as benefits and/or 
advantage) can help establish, maintain, and deve-
lop business relationships that are important to our 
operations.

However, if certain rules are not respected, these 
benefits can become or appear to be attempts at 
bribery. This is the case, for example, when they are 
given with the intent to obtain an undue advantage or 
when they could affect the recipient’s independence 
of judgment (e.g., a gift of unreasonable value).

For example, it is strictly forbidden to offer or receive 
gifts or other forms of hospitality during a tender 
process or contractual negotiations.

The Group’s Guide to preventing bribery outlines the 
principles that we must all follow, including approval 
and recording requirements for gifts offered or received.

Please note that additional approval procedures are 
in place for offering or receiving gifts or hospitality 
intended for public officials.
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REPRESENTATION OF INTERESTS AND POLITICAL 
CONTRIBUTIONS

The representation of interests with authorities, com-
monly referred to as lobbying, is governed by specific 
laws and regulations in different countries, such as the 
Sapin 2 law in France. Sagemcom complies with these 
rules as well as the associated reporting obligations.

Lobbying, which is a necessary and legitimate activity, 
can potentially become illegal. When lobbying invol-
ves exerting pressure to promote specific economic 
interests with public decision-makers, there may be 
a risk of influence peddling.

Lobbying activities conducted on behalf of Sagemcom 
may be carried out either formally by professional 
lobbyists who are not employees of the Group, or 
informally by employees who have direct or indirect 
contact with public decision-makers.

Regarding political financing, no entity within the 
Group provides funds or services to a political party, 
an elected official, or a candidate for such a position.
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What rules should be applied?
•	Ensure that offering or receiving gifts is rare.

•	Politely decline, citing the Group’s policy, any benefit that could 
compromise your objective or integrity.

•	Obtain prior approval from your manager or the Quality, Ethics, 
and Risk Department for any advantage of significant value.

•	Be transparent by recording all gifts, invitations, or other bene-
fits received in the appropriate Group registers.

•	Keep in mind the applicable regulations and laws, especially 
when public officials are involved, and ensure compliance in 
all your professional interactions.

•	Reject any request for compensation in the context of lobbying 
activities.

DO NOT

Solicit, accept, or give benefits of excessive 
or inappropriate value.

Accept benefits from external parties who may have 
an interest in a business decision.

Use your professional position to obtain personal benefits.

Give or accept cash or cash equivalents.

Fail to declare any benefit received in accordance 
with the company’s policies.

Fail to inform or consult the Compliance Department 
when contacting a public official.
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CONFLICTS OF INTEREST

Conflicts of interest are an inherent reality in any 
society, where individuals may face situations that 
could interfere with the Group’s interests, whether on 
a professional, family, emotional, political, association, 
charitable, union, religious, cultural, sports, or philo-
sophical level, etc.

When acting on behalf of Sagemcom, we prioritize 
the interests of the company over our personal gains. 
This means we do not allow our own interests, those 
of our relatives or families, to influence the decisions 
we make on behalf of the Group.

In the event of a potential conflict between your perso-
nal and professional interests, it is your responsibility to 
disclose it and seek approval from your management 
before making any important decision. Any actual 
conflict must be avoided or eliminated.

To help you determine if you’re facing a potential 
conflict of interest, imagine explaining your situation 
to friends, colleagues, or the media. Would you feel 
comfortable?

In any case, do not hesitate to reach out to your mana-
ger, who can help you assess whether a conflict exists 
and whether it is a real or potential case.

To prevent any potential or perceived conflicts, addi-
tional rules apply when doing business with public 
officials or politically exposed persons. Please refer 
to the Conflict of interest policy for more information.
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What rules should be applied?
•	Identify potential conflicts of interest as early as possible.

•	Be transparent about any potential conflicts of interest with 
your management.

•	Disclose any potential or actual conflicts of interest to the 
appropriate parties.

•	Prioritize the Group’s interests above your personal interests.

•	Familiarize yourself with, and adhere to, the specific guidelines 
and procedures for managing conflicts of interest established 
by the Group.

DO NOT

Ignore obvious signs of potential conflicts of interest.

Make decisions that could be influenced by personal interests.

Use your position within the Group to favor your own interests 
or those of your relatives.

Act in your personal interest to the detriment of the Group.

Fail to consult the appropriate parties if in doubt 
about a potential conflict of interest.

Delay disclosing or resolving conflicts of interest 
once they are identified.
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!
FRAUD

With the rise of cybercrime and the advancement of 
technology, fraud is becoming increasingly sophis-
ticated, making its detection and prevention even 
more crucial. It is therefore essential to remain 
vigilant and adopt appropriate measures to protect 
against it.

Aware of the significant impact fraud can have on its 
reputation and performance, the Group is committed 
to preventing any form of fraud.

Fraud is characterized by deliberate deception aimed 
at obtaining an illegitimate advantage, bypassing 
legal obligations, or violating the rules established by 
the organization. The motivation behind fraud can be 
material (such as the appropriation of assets or the 
pursuit of financial gain) or moral (such as the desire 
for recognition or the preservation of a reputation). 

In practice, fraud can be committed by action or 
omission, and it can originate both from within and 
outside the Group.

To counter these risks, the Group is committed to 
a comprehensive approach to combat and prevent 
fraud, which includes clear guidelines and targeted 
communication, particularly through the Group’s 
internal control system.
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What rules should be applied?
•	Be aware of the potential signs of fraud.

•	Follow the policies and procedures established to prevent fraud, 
even in emergency situations.

•	Immediately report any suspicious behavior or irregularities to 
the appropriate management.

•	Fully cooperate with investigations into fraud cases.

DO NOT

Ignore warning signs or indicators of potential fraud.

Tolerate or cover up suspicious behavior or irregularities.

Actively or passively participate in fraudulent activities.

Alter documents or information to conceal fraud.

Be complacent or negligent in preventing fraud, 
even under pressure or time constraints.
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MONEY LAUNDERING

Sagemcom strictly prohibits money laundering and 
the financing of terrorism, whether direct or indirect.

Sagemcom complies with the applicable regulations 
(notably the 3rd, 4th, and 5th directives of the European 
Union) in this regard.

To achieve this, we conduct checks on our business 
partners based on the risk level and ensure the tra-
ceability of financial flows.

What rules should be applied?
•	Conduct thorough checks on business partners and financial 

transactions to detect any anomalies.

•	Know your business partners and ultimate beneficiaries well 
and report any high-risk situations.

•	Never facilitate transactions or activities that could be associated 
with money laundering or the financing of terrorism.

•	Maintain constant vigilance and keep accurate traceability of 
financial flows and transactions to ensure transparency and 
compliance.
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DO NOT

Bypass the policies and procedures established to prevent 
money laundering and the financing of terrorism.

Turn a blind eye to activities or transactions that seem to be 
contrary to the law or applicable regulations in this area.

Hesitate to report any suspicious behavior 
or potential money laundering or terrorist financing activity 

to the relevant management.

Participate in operations or financial transactions 
that could be used to conceal the origin of illegal funds 

or finance terrorist activities.

Compromise the traceability of financial flows or transactions 
by failing to adequately document the transactions.



28 - Code of Conduct Ethics & Compliance 

SINCERITY OF ACCOUNTING AND FINANCIAL INFORMATION

We are committed to complying with the applicable 
laws and regulations regarding our financial accounting 
and communication with our shareholders.

To achieve this, we:
•	Appropriately classify and record our transactions 

and assets.
•	Implement adequate controls to present our 

financial data accurately and consistently, inclu-
ding our balance sheets and operational results, 
to ensure complete traceability.

•	Properly protect our assets.
•	Report our transactions objectively and in a timely 

manner.
•	Provide business information and financial fore-

casts honestly and transparently.
•	Retain financial documents and information in 

accordance with the law and internal document 
retention procedures.

•	Fully cooperate with any internal or external audit 
missions, providing complete and timely res-
ponses to questions and requests.
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What rules should be applied?
•	Record all transactions accurately, completely, and in compliance 

with applicable accounting standards.

•	Ensure that all financial information presented is transparent, 
objective, and free from manipulation.

•	Regularly check the list of entities, individuals, or countries 
under international sanctions. 

•	Ensure not to engage in business transactions with parties 
subject to sanctions.

•	Report any irregularities or concerns regarding the integrity 
of accounting and financial information to the appropriate 
management.

DO NOT

Falsify, alter, or manipulate financial 
or accounting data in any way.

Ignore errors or inaccuracies in accounting 
and financial information, even if they seem insignificant.

Use your position within the Group to promote 
your own interests or those of your relatives.
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INTERNATIONAL SANCTIONS AND EXPORT CONTROL

Sagemcom is committed to complying with all appli-
cable commercial regulations in every country where 
we operate, including, but not limited to, regulations 
concerning export controls, international sanctions, 
and embargoes. It is our policy to consistently adhere 
to these regulations in all activities we undertake.

Certain applicable regulations prohibit Sagemcom 
from dealing with specific individuals, entities, regions, 
and countries. Export controls are designed to regulate 
the flow of certain goods, technologies, know-how, 
and services from one country to another. 

Some of these controls are obvious, such as those on 
weapons and chemicals, while others, like products 
containing cryptography, are less apparent. When 
transporting these goods, it may be necessary to 
obtain an import or export license.

Additional requirements apply if you are a U.S. citizen, 
if you deal in U.S. dollars, or if you engage with a U.S. 
product or service, as U.S. sanctions law applies when 
U.S. persons, products, or currency are involved. We 
have a global economic sanctions policy and a sup-
port program in place to ensure compliance with 
relevant laws.

International sanctions are subject to constant 
changes, it is essential to stay constantly informed 
of any updates.
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What rules should be applied?
•	Consider the risks related to sanctions when finalizing agree-

ments in these countries. 

•	Regularly check the list of entities, individuals, or countries 
under international sanctions. 

•	Ensure not to engage in commercial transactions with parties 
subject to sanctions. 

•	Familiarize yourself with the regulations and classifications 
applicable to your products or technologies for export. 

•	Immediately inform the relevant management of any irregu-
larities or doubts regarding compliance with export controls. 

•	Always comply with the export/import license conditions and 
reporting obligations. 

•	In case of doubt, quickly contact the Compliance or Customs 
department.

DO NOT

Engage in commercial transactions with entities, individuals, 
or countries subject to international sanctions. 

Bypass the restrictions imposed 
by international sanctions regulations. 

Ignore updates or changes in sanction lists. 

Export or import goods or technologies subject 
to export controls without the required authorizations. 

Falsify or manipulate documents related 
to export transactions to bypass regulations. 

Delay or neglect obtaining the necessary authorizations 
for the export of controlled goods or technologies.



32 - Code of Conduct Ethics & Compliance 

OUR RULES ON THE PROTECTION OF 
PEOPLE, THE ENVIRONMENT AND 
ASSETS

Respect for people and human rights 

Sagemcom is committed to conducting its activities 
with strict respect for human dignity, explicitly prohi-
biting all forms of harassment and any violations of 
human rights. The Group aims to eliminate child labor, 
all forms of forced labour or compulsory labor, and to 
uphold freedom of association, privacy, and the right 
to collective bargaining.

Security, Environment, Health and Security

Sagemcom ensures that activities conducted at its 
sites fully comply with applicable regulations as well 
as the Group’s policies on security, environmental 
protection, health and safety, and the protection of 
people and facilities.

Reputation and Brand Image

Sagemcom Group’s reputation is a key part of our 
heritage. Each employee must ensure that they do 
not say or do anything publicly that could be consi-
dered offensive, insulting, or disrespectful toward 
individuals of the Group. Both external and internal 
social media should be used with caution, including 
for personal use.
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Intangible Assets (Confidential and Sensitive 
Information)

Employees must ensure the protection of the Group’s 
strategic and confidential information, whether 
explicitly classified as «Confidential» or «Limited 
Distribution.» This includes preventing unauthorized 
access, theft, loss, alteration, abuse, disclosure, repro-
duction, falsification, and use for non-professional, 
illegal, or non-transparent purposes, particularly on 
the internet, intranet, and social media.

It is important to protect technical data, business 
information, and information related to the protection 
of people, tangible and intangible assets.

Included in these are, but are not limited to: client, 
prospect, and supplier files, passwords, documen-
tation and plans, methods and know-how, design 
secrets, intellectual and industrial property, forecasts, 
contracts and agreements, cost prices and selling 
prices, strategic or commercial plans, research and 
development information or information related to 
innovation, financial and social information, names 
and contact details of specialists and experts, and all 
personal data collected and processed.
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QUESTIONS TO ASK YOURSELF

To evaluate the compliance of your actions, consider 
the following points:

•	Is it compliant with the law and ethics?

•	Does it respect our Code of Conduct?

•	Is it the best choice for our clients?

•	Would you be proud to share your actions with others?

If your answer to any of these questions is «No,» or if 
you have any doubts, don’t hesitate to seek advice from 
your manager, the Ethics & Compliance department, 
or consult the relevant internal policies in effect.

Who to contact in case of doubt?

Your Manager
Compliance Department
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WHAT DO WE EXPECT?

WE EXPECT YOU TO

Adopt ethical behavior and 
be proud of your actions and decisions.

Respect the principles and rules established in our Code of 
Conduct, as well as your legal and regulatory obligations.

Understand the corporate purpose of Sagemcom and draw daily 
inspiration from the principles outlined in this Code of Conduct.

Report any behavior that seems unethical, or any suspected 
violations of the rules stated in this Code of Conduct.



36 - Code of Conduct Ethics & Compliance 

WHISTLEBLOWING RIGHTS – 
SPEAK UP !

The right to alert is the ability granted to everyone to 
speak out when they believe they have good reasons 
to consider that a directive received, an operation, or 
generally a particular situation they have been invol-
ved in (or witnessed) does not appear to comply, to 
their understanding, with the rules governing the 
Group’s activities.

This right must be exercised responsibly, selflessly, in 
good faith, without defamation, and without abuse. 

Sagemcom has a policy of non-retaliation when a 
legitimate concern has been raised. No action will be 
taken against you if you report such behavior, even 
if there is no proven illegal conduct or violation of 
compliance rules.

The possibility of issuing an alert while remaining ano-
nymous is a guaranteed principle (subject to national 
legal obligation that may prohibit anonymity) upheld 
by the Group, which provides the necessary means 
to respect this right. 

However, knowing the identity of the whistleblower 
(which will remain confidential) can facilitate the imple-
mentation of any necessary investigative measures.
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WHISTLEBLOWING PROCEDURE

Who can use it?

Any employee, external or occasional collaborator, 
and, within the framework of the Duty of care, any 
service provider with whom an established business 
relationship is maintained (subcontractors or suppliers). 

The whistleblowing right can be exercised at several 
levels:

For employees

First, by using the direct or indirect hierarchical line, 
or by directly contacting the Compliance Officer or 
the Human Resources Department.

Second, by using our whistleblowing tool, which is 
based on a secure platform ensuring the protection 
of personal data and strict confidentiality.

For service providers, third parties

The exercise of the whistleblowing right is done directly 
via the above-mentioned whistleblowing tool.

The terms of application apply to all Group entities, 
regardless of their country of operation. They may be 
supplemented by the entities in their normative docu-
mentation to account for local regulatory specifications. 
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ADDITIONAL RESOURCES

Aware of the importance of ensuring a deep unders-
tanding and full compliance with our policies, the 
Group provides additional resources to its employees 
on each topic covered in this Code of Conduct.

These resources allow employees to deepen their 
understanding of the rules to be applied, grasp the 
stakes for the Group, and identify the persons to 
contact in case of doubts or need for clarification. 
They are accessible on the Group intranet.

We strongly encourage all employees to use these 
resources to ensure a consistent and effective appli-
cation of the principles outlined in this Code.

Policy Practical 
information

Practical Guide
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What are the consequences of non-compliance 
with this Code?

In the event of non-compliance with the rules esta-
blished by this Code or the associated procedures, an 
employee’s personal responsibility may be engaged, 
and they may face disciplinary sanctions.

These sanctions will be proportional to the severity 
of the violation of the Code and are outlined in the 
internal regulations of the establishment in France or 
as provided by law in non-French Group companies. 
It is therefore the responsibility of everyone, at all 
operational, managerial, and ethical levels, to carefully 
read, understand, and comply with this Code.

For suppliers and partners subject to this Code, any 
violation of the established rules may result in sanc-
tions, including contract termination and the end of 
the business relationship.
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1

2

3

HOW TO REPORT ?

Report it to your line manager

Report it to your local HR team

Report it anonymously and confidentially via the dedicated 
channel

The following steps briefly outline the internal actions 
taken following a report:
•	A decision will be made regarding the handling of your report, 

which will be processed by either the Human Resources 
Department or the Quality, Ethics, and Risk Department, depen-
ding on the circumstances.

•	The department responsible for handling your case will then 
contact you to ensure that we have all the necessary information 
to process the case and to discuss the next steps.

•	If we decide to proceed with an investigation, a qualified expert 
will conduct the investigation.

For more information, please refer to our reporting procedure, 
available online on the Ethics & Compliance intranet.
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